


PortAventura World is the second largest and one of the best family destination resort in Europe with c.1,000 hectares of land
including the parks, residential, hotels and commercial use, and more than 1 Bln euros invested.

PortAventura World Overview

6 Hotels + 2 Hotels under Management 3 Parks

1 Beach Club & 3 Golf Courses
1 Convention Centre
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Creation of the Green Team by 
the Environmental Committee First environmental policy

Recovery of
“Sėquia Major” wetlands

in Vila-seca

Supplier selection portal

External verification
G4-GRI CSR report (2014)

Code of Ethics 
and Professional Conduct 

for Splash
Corporate
Defense

0.7% of profits assigned to 
the PortAventura 

Foundation Code of Ethics for Suppliers

First Corporate 
Responsibility 

Committee

Employee training 
platform

Involvement in 
the International Year 

of
Sustainable

Tourism

Hotel Colorado Creek, 
first carbon-neutral 

hotel

Award for 
PortAventura Dreams 
Village, “an impressive 

initiative”
Carbon-neutral Resort 

(scopes 1 and 2)

Our 2022-2025 
Sustainability Strategy

Carbon-neutral Resort 
(scopes 1 and 2)

C e r t i f i e d

PortAventura World our Sustainability Journey to a Purpose driven company



B Corp Company

WE ARE A PRUPOSE DRIVEN COMPANY
“We create unforgettable experiences that generate a positive impact on people while taking care
of the planet”

Safety. Our priority and commitment to everyone.

Passion. We are thrilled by what we do, with a 
passion that makes us unique.

We believe in people. We work as a team, co-create and 
build sound relationships based on trust, inclusion and 
respect.

Efficiency. The highest quality with sustainable use of 
resources.

Commitment. We take on the responsibility of
contributing to the well-being of people and to
improving society by caring for the planet.

Innovation. We are pioneers, never resting  on our laurels. 
We create so as to surprise.



Opportunities and 
Advantages Created 
by Purpose

• Maintains the organization more aligned and motivated around shared
social challenges.

• Provides the brand an additional argument to differentiate itself in the
market.

• Improves the reputation and the brand in the eyes of all its stakeholders.

• Conveys values and principles and attract talent.

• Facilitates alliances with different purposes, whether they are other
corporations, companies, brands, or people.

• It provides clarity of ideas, and agility and efficiency in decision making.

Purpose



Robust ESG strategy rooted in a clear purpose and sound principles, with proactive stakeholder involvement

P u r p o s e Unforgettable Experiences Positive impact in People Taking care of the planet

G u i d i n g  
P r i n c i p l e s

E S G
2 0 2 2 - 2 0 2 5  
S t r a t e g i c  
G o a l s

Environmental Social Governance

Energy transition and climate change

Circular economy and efficient resource management

Sustainability in governance and decision-making processes

Sustainability in supply chain

Safety of installations and visitors

Ethics and good business practices

Attractive working environment ensuring equal opportunities 
and employee motivation

Safety of installations and visitors

Satisfaction of visitors with the experience

Health and safety of employees

Attractive working environment ensuring equal opportunities 
and employee motivation

Collaboration with under-privileged groups through the 
foundation

Promotion of local development

Visitors CommunityEmployees

E S G  P L A N

B Corp Impact Areas
Environment WorkersCustomers Community Governance

Priority Sustainable Development Goals

ESG strategy



A Strategy that must be revisited periodically

PortAventura’s Purpose
We create unforgettable experiences 

improving people’s lives while caring for the 
plante

Updated
materiality
assesments

Improve of our
Bcorp Score

Reduce climate risk and take
advantage of opportunities
while improving our TCFD 
disclosure

Meet the SBTi
commitement



E S G  P L A N

…with a specific focus on Workers and Community

83.3

PortAventura aims to improve 
its B Corp performance…

Overall B Impact 
Score as of 
2022

90
Target B Impact 
Score for 2025

PortAventura world aims to enhance its B Corp 
Impact Assessment performance for its 
recertification in 2025

The goal will be to increase the score from 83.3 
points to 90 points

PortAventura world already pinpointed key areas 
for further enhancement, with a strong emphasis 
on Workers and Community

Community

Workers • Ensure financial security with fair compensation, bonus benefits, and retirement plans
• Prioritize employee health and safety with quality working environments and private 

health insurance
• Provide professional training and development programs
• Enhance employee satisfaction by monitoring employee turnover and providing 

benefits like remote work options

• Foster partnerships with local community, including local sourcing and social 
initiatives

• Promote diversity, equity, and inclusion, emphasizing diversity in recruitment, 
advancement, and retention.

• Guarantee ethical and sustainable supply chain management via supplier 
evaluation and audits.

B Corp as an assessment tool 



PORTAVENTURA E-SALUDABLE

• Health detection, promotion, and prevention 
program for employees

• Interactive physical wellbeing programs for 
employees, such as fitness activities, 

• Emotional wellbeing programs assisting 
employees through 24/7 psychological 
assistance and workshops

Employees

Tangible social iniciatives to impact + to stakeholders



• 67% women on the workforce
• >40% of women at executive positions and 

heads of area
• Equality Plan II approved in 2022
• “Empowering Women’s Talent award 

recognizing Splash’s recognition of support for 
female

Employees

DIVERSITY, EQUITY & INCLUSION

Tangible social iniciatives to impact + to stakeholders



DREAM VILLAGE

• Offering a free 6-day stay for families of 
children with serious illnesses to support 
them with the emotional recovery

• Hosting 187 families in 4,475 overnight stays
in 2022

• Complex with 6 houses with sports facilities, 
gardens and a restaurant; 
4 new homes in 2024 to host 350 families/ year

Community 

Tangible social iniciatives to impact + to stakeholders



ACCESSIBLE RIDES

Customers

• Splash has designed the resort to be accessible 
for handicapped visitors

• Donation of 10,078 entrance tickets for 
disadvantaged groups in 2022

• The resort presents ~30 rides with no 
architectural barriers

• Uncharted ride offers an accessible specialized 
experience

Tangible social iniciatives to impact + to stakeholders



ACCESSIBLE RIDES

UNCHARTED DARK RIDE

Tangible social iniciatives to impact + to stakeholders



Suppliers 

• Dedicated supplier portal to ensure supply 
chain management

• Supply chain assessment to ensure supplier 
ethical conduct

• Foreign suppliers compliant with social audits
• Workshops & awards to reinforce sustainable 

supply chain partnerships

ETHICAL SUPPLY CHAIN

Tangible social iniciatives to impact + to stakeholders




